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 Dear Students,  

 In this Unit, you will be looking at the subject of Marketing. 
 The sections to be covered during the three coming weeks are:  

- Starting up: You would look at the four Ps. 

- Vocabulary: You would look at combinations of words to do with 
marketing, and be able to use them to talk about products. 

- Reading: Adidas and the Chinese market 
 You would read an article about the expansion of Adidas in China. 

- Language review: Questions 
 You would look at how questions are formed in the context of a consumer 
 questionnaire. 



 
Look at the quotation by Mark Krenz ‘Marketing is the art of making 
something better than it really is.’ 
What’s your opinion? Do you agree or disagree? 
  
It is good to discuss the quotation with one of your colleagues (by phone) if 
possible. 
 

Quotation 



 
After determining the customers’ needs and wants, marketers inform customers 
about a product’s most important features, and persuade them to buy it. 
In this context, some say that marketers have to overvalue their company’s 
products to make them attractive to the public; and consequently make them 
seem better than they really are. 
However, marketing now also involves finding ways to turn one-time 
purchasers into lifelong customers and this can’t be achieved by cheating. 
 

Quotation 



 
You would look at the four Ps of the marketing mix - product, price, 
promotion; and place and get to know their definitions by doing this 
exercise. 

 

Starting up 

A 



 
    
   (1. d  2. a  3. b  4. c) 
 

 

Starting up 

A 



 
 
In the Vocabulary section, you 
would look at combinations of 
words to do with marketing, lean 
their definitions, and then be 
able to use them to talk about 
products. 
 
In exercise A, you should 
complete the word partnerships 
of 5 groups of words by filling in 
the missing vowels, and then 
match them to the correct 
definition.  
You can use a good monolingual 
dictionary such as the Longman 
Active Study Dictionary. 
Do the exercise with one of your 
colleagues (by phone), if 
possible, before moving on to the 
next slide. 

Vocabulary 

A 



 
 

 
1. Market research     - b 

  segment    - c 
  share     - a 

 
2. Consumer behaviour - b 

  profile     - a 
  goods     - c 
  

3. Product launch     - a 
  life cycle    - b 
  range     - c 
  

4. Sales  forecast     - b 
  figures     - c 
  target     - a 
  

5. Advertising campaign  - c 
  budget    - b 
  agency     - a 

Vocabulary 

A 



Homework 
Exercise C is homework to be delivered when you get back to college after 
quarantine. 
For this exercise, suggest a brand for one of the categories (it is not necessary to 
be a luxury product like the example given, i.e. Mercedes). Think of typical 
individual users, rather than groups of users. However, you can follow this 
consumer profile for Mercedes: 
  Age: 25+   Income level: €70,000+ 
  Gender: male   Interests/hobbies: diving, holidays in 
   Job: executive   Cape town  

Vocabulary 

C 



Reading 

 
This is a pre reading activity that you have to do before reading the article. Use 
the language clues to match the questions and answers.  
 

B 



Reading 

 
       
      (1. f  2. a  3. d  4. e  5. b  6. c) 
 
 

B 



Reading 

 
The facts in the answers of Exercise B were all wrong and you need to read the 
article to find the correct answers. 
Note that the correct answers are similar to the incorrect ones in structure; for 
instance a) is still a number, c) is still a shoe manufacturer, etc..  
 

C 



Reading 

a) 5600 
b) It is hoping to take its brand 

upmarket. 
c) Nike 
d) He is Adidas's Managing 

Director for Greater China. 

C e) It comes from the Olympic gymnast 
who lit the flame at the opening 
ceremony of the 2008 Beijing Olympics. 

f) Because it wants to regain market share 
lost to foreign and domestic 
competitors. 



Reading 

 
Work on the exercise and match the words and phrases from 1-7 to their 
definitions before moving on to the next slide. 
  
 

D 



Reading 

 
 
  (1. g  2. c  3. a  4. e  5. f  6. d  7. b) 
 
  

D 



Reading 

 
Work on exercise E and complete the sentences from 1-5 with some of the words 
and phrases from Exercise D. 
  
 

E 



Reading 

 
 1. penetrate  2. disposable income   3. saturated 
 4. upmarket   5. rebrand. 
  
 

E 



Language review 

1) Yes/No questions: 
Let’s remember how to form questions with: 
 do, does and did 

I trust this market-research survey. 
 Do you trust this market-research survey? 
 Does he/she trust this market-research survey? 

 the verb to be, by inverting the order of the subject 
and the verb 

The price is competitive. 
 Is the price competitive? 

 the present perfect with has or have and 
inverting the order of the subject and the 
auxiliary verb. 

They have agreed to the credit terms. 
 Have they agreed to the credit terms? . 

2) Wh questions 
When asking for more information, 
we use the 5 Wh and how 
questions (what, who, when, 
where, why and how). The Wh 
questions also include (whom, 
whose, which) 
To form this type of questions we 
put the question word in front of the 
auxiliary verb. The steps are as 
follows: 

I want the sales figures. 
 Do you want the sales figures? 
 When do you want the sales 

figures? 

You will be looking at how Yes/No questions and Open questions (Wh questions) are formed. 



Language review 

 
 
Correct the grammatical mistakes 
applying the rules of forming 
Yes/No and Wh questions. You 
can work on this exercise with 
one of your colleagues (by 
phone), if possible. Then move on 
to the next slide. 

 
 

A 



Language review 

 
1. What does market position 

mean? 
2. How much does it cost? 
3. Why don't you sell it on eBay? 
4. When must the cars be 

recalled? 
5. Did you go to the farmers' 

market last week? 
6. Is your boss coming 

tomorrow? 

A 



 

Ramadan Kareem 
 

Stay home  
and  

wish you the best of luck 
 
 

Dr. I. Issa & I. Hamed 
 


